
Commission for a Digital Video Work.  
 

About Arts and Disability Network Australia (ADNA) 
 
We are the national gateway for Australian disability arts and culture.  
We uncover the voices of d/Deaf and disabled artists nation-wide.  
We work with our communities to centre disability leadership in the arts.  
 

The Commission 

 

ADNA are commissioning an artist/ filmmaker with lived experience of disability to 
create a new digital video celebrating the diversity, experience and talent of Australia’s 
d/Deaf and disabled artists and screen practitioners. The release of the video will 
coincide with the launch of ADNA channel in early 2026.  
 
Timeline and fee. 

 
The fee for the commission is $4000. This excludes GST, access costs and technical 
elements needed to make the video more accessible.  
 
The due date for Expressions of Interest (EOIs) is Thursday 18 December 2025, 10am 
AEDT. 
 
EOI’s should include: 

- A brief outline of your approach to the video (max 300 words) 
- A description of how your work will explore the aesthetics of accessibility while 

remaining accessible for d/Deaf and disabled audiences from diverse cultural 
backgrounds (max 200 words) 

- A description of how you will ethically engage with d/Deaf and disabled artists, 
artsworkers and screen practitioners and how this engagement will influence 
the development of your video (max 200 words) 

- A portfolio of past work that is relevant to this commission (maximum 10 images 
included in your PDF file or a URL of up to 5 minutes of video uploaded to Vimeo 
or YouTube) 

- A budget indicating how you will use the $4000 as well as additional costs for 
access fees and technical elements needed to make the video more accessible.  

- A timeline for completion of the project.  
 
Submissions will also be accepted in the form of a video or voice note of up to 5 
minutes. 
 
Please email your submission as a PDF file, voice note or video of no more than 
5mb to hello@artsdisabilitynetwork.com.au by Thursday 18 December 2025, 
10am AEDT. 
 
If you require assistance completing your application please contact ADNA by 
Friday 12 December 2025: hello@artsdisabilitynetwork.com.au or 0884631689 
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The Brief 
 
The concept for the video should explore the individual and collective ‘voices’ that 
make up Australia’s d/Deaf and disabled creative community.  
 
The way in which the idea of the ‘voice’ is interpreted, is entirely up to the artist. The 
video can present the community’s ‘voice’ either literally or metaphorically, and may 
also incorporate sounds, words and content related to identity, attitudes or opinions.  
 
The final work should use visual imagery, and if relevant sound, and should incorporate 
some form of community engagement with d/Deaf and disabled artists, artsworkers or 
screen practitioners. An innovative approach to the aesthetics of accessibility is central 
to the brief. It is expected that the winning pitch will be WGAG compliant and where 
relevant incorporate subtitles, image descriptions and Auslan to ensure full 
accessibility for the d/Deaf and disabled artists and communities that ADNA 
represents.  
 
Deliverables 

 
- 3-5 minute 16:9 video to be featured on ADNA Channel (launching early 2026).  
- 1 x 15 second social cutdown formatted for display on Instagram and Facebook. 
- 1 x 30 second social cutdown formatted for display on Instagram and Facebook. 

 
All images, music and interviews should be cleared for commercial use, with release 
forms provided to ADNA on delivery of the final work.  
 
ADNA will support the commissioned artists with templates and information about 
ethical processes for engaging community participants.   
 
The commissioned artist will be expected to provide an update on the development of 
the work by Friday 27 February 2026.  
 
The due date for the final work is Friday 27 March 2026.  
 

ADNA channel — Background 

 
An online space, this digital platform serves as a curated hub for art, ideas and creative 
processes by d/Deaf and disabled artists, artsworkers and screen practitioners.  
 
ADNA Channel will also feature information and resources, digital artist commissions, 
and thought-provoking content about cutting edge arts and disability practice and 
culture. The design of ADNA Channel will activate our brand and launch ADNA’s 
national presence early 2026.    
 
ADNA Channel will showcase work with a future facing approach to digital 
accessibility. Videos commissioned for the platform will explore the aesthetics of 



accessibility and reflect emerging digital trends while remaining WGAG compliant and 
fully accessible for d/Deaf and disabled artists country wide.  


